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A b o u t  D e l a
( D a y - L a )

Before you dive into this portfolio there are a few

things you should know about Dela. She is from

Bear, Delaware, and is currently a

communications and digital media major while

minoring in marketing at The American

University of Rome expected to graduate in May

2024. Armed with an in-depth understanding of

the digital landscape, she is committed to

helping businesses leverage the vast

opportunities it offers. With experience in

marketing and sales, she excels in crafting

effective marketing strategies, creating user-

centric websites, and orchestrating impact social

media campaigns. Lastly, her mission is to help

businesses cultivate success online, and believes

that the right strategy can turn digital aspirations

into reality.



Positive Personal Change
Marketing Strategy & Social Media Management

Goal: Increase brand awareness and engagement on Instagram

Strategy: Define brand identity to have a cohesive look and feel. Conduct market
research to understand the target audience and trends. Use Meta's analytics to
gauge which posts are most engaging. 

Result: Reach +21.7%, Engagement +189%, and Account followers +77.5%.



Lubbock Juneteenth 
Collaborated with Phenixx Marketing - Social Media & Website

Goal: Create widespread brand awareness, drive event participation, attract
sponsors, vendors, and volunteers. 
Strategy: A strategic content calendar that serves as a roadmap. Omni-channel
promotion. Drive traffic to the website for sponsors and ticket sales. 
Result: Record-breaking attendance to Rise Up Weekend. Instagram's average
reach rate was +200% and the engagement rate was 12.3%. Website traffic growth
increased by 105% from the previous year. 



Social Media Templates
Collaborated with Phenixx Marketing  



Website Mockups
Collaborated with Phenixx Marketing 



L e t ' s  K e e p  i n  T o u c h !

Need a Marketing Strategy or Website?

www.de lacooke .com

contac t@delacooke .com

www. l inkedin .com/in/de lacooke/

Schedu le  F ree  Consu l t a t i on  Today !

https://www.delacooke.com/
mailto:contact@delacooke.com
https://www.linkedin.com/in/delacooke/
https://www.delacooke.com/workwithdelacooke

